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Presentation Abstract 
 

While available since the time of Thomas Edison, cogeneration systems became popular during 

the 1970’s due to the energy crisis of that period.  With energy prices near all time highs, 

cogeneration systems are widely accepted as a tool for facilities to lower energy costs.  

 

Cogeneration systems produce lower cost electricity, heat and hot water.  They are installed and 

operate in individual facilities.  

 

Traditionally, cogeneration systems were acquired through a cash purchase.  Today, however, 

there are a number of purchase, ownership and financial options.  These options allow facilities to 

both maximize savings and better match their own financial and cash flow requirements.   

 

The seminar will summarize the basics on how cogeneration systems work and then highlight the 

most popular financing methods for the systems.  The discussion will include both the strengths 

and weaknesses plus present a detailed financial analysis.   

 

Learning Objectives: 

a. Learn about a growing trend in facilities that lowers energy cost through 

cogeneration systems. 

b. Discover what cogeneration systems are and how they reduce facility operating 

cost. 

c. Identify the advantages and disadvantages of different financing options for 

cogeneration systems. 
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